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extra edge, In style

ture], they’re getting
prices far beyond their
expectations.”

Mr Luttrell said home
owners often didn’t have
objective views about
their own homes.

“The most common is-
sue is excess stuff. People
have so much stuff lying
about that they generally
don’t need,” he said.

“We've been through
properties where it’s al-
most like a museum ...
and we’ve had to convince
the owner to pack some of
it away.”

Mr Luttrell said he has
had to overcome the per-
ception that the service is
only for high-end proper-
ties.

Shift By Design charges
$295 for a two-hour in-
home consultation.

In the past they’ve rec-
ommended clients move
furniture, de-clutter
rooms, organise
cupboards, paint walls
and fix leaky taps.

Mr Luttrell said some
clients had spent between
$500 and $20,000 adopting
recommendations to im-
prove the presentation of
their homes.

“But that’s quite often
overcome by the result in
the sale price,” he said.

Milton Lowe is another
operator in this emerging
industry.

He started his real es-
tate photography busi-
ness, PropertyPIX, five
years ago after working
as a real estate agent for
16 years.

“It took a long time for
agents to be convinced to
use me, but there has
definitely been a swing,”
he said.

“There is a stark differ-
ence between professional
photos and photos taken
by a [real estate] agent.

“Photos are the foun-
dation of your whole mar-
keting campaign.

“They go on the in-
ternet, in newspapers and
in agent windows.”

Like home stylists, Mr
Lowe argues that the pro-
fessional touch isn’t just
for expensive properties.

“Even if a house is only
$250,000, we need to show
it in the best possible
way,” he said.

“If you get more inquir-
ies, you’ll probably get
more offers and hopefully

DIFFERENT WORLDS: A cluttered room, above, assumes a more inviting appearance after a pre-sale makeover; and a bedroom,
below, is given a clearout to attract buyers.

“People
have so
much stuff
lying about
that they
generally
don’t need”’

a better price.” Mr Lowe
said photography usually
costs between $150 to $300,
depending on house size.

“It’s a cost that’s easily
recouped at the time of
sale,” he said.

Real estate agents such
as Brenda Hampson, from
RE/MAX Properties in
Sandy Bay, are convinced

these measures bring in
the buyers.

Her company offers
vendors a $200 voucher to
use on anything that will
improve the appearance
of their home before it
goes on the market.

“We’ve had people put
pebbles in their driveway,
steam clean carpets and
do lawns,” she said.

These measures help re-
duce the number of faults
potential buyers can
identify and use to justify
low offers.

Ms Hampson also en-
couraged vendors to have
professionally produced
videos made.

She employs a former
television advertising
videographer to make the
films, which cost about
$500.

But Real Estate Insti-
tute of Tasmania chief

executive officer Martin
Harris wasn’t convinced
of the need for measures
like home styling and pro-
fessional imagery, despite
the depressed market.

“These things may
make a difference but I
would doubt it would
make a massive differ-
ence,” he said.

“Anything you can do is
worth giving it a try, but I
don’t really believe any
one of these things will be
the magic bullet that sells
your house overnight.”

Mr Harris said vendors
needed to be realistic
about their sales ap-
proach.

“If someone is interest-
ed in your property,
they’re interested regard-
less of if you’ve got some
bread baking in the oven
or music playing in the
background,” he said.

TIPS FOR
PRESENTING

YOUR HOME

@ Reduce clutter
and maximise
floor space.

@ Clean up and
pack away kids’
toys.

@® Remove
personal objects
such as excessive
amounts of
family photos
and football
memorabilia.

@ Clean all
surfaces in the
kitchen and
bathrooms, as
well as windows.

@ Eliminate
odours from
pets, cigarettes
and cooking.

@ Even though
you live there,
remember
buyers are
imagining their
lives in your
home.

BMW X5 xDrive30d
Executive Package.

worth of extra value
at no extra cost.*

Electric Front Seats

Hobart Autohaus

$7000

Professional Navigation System
Rear View Camera with Top View
Electric Exterior Folding Mirrors

Hobart Autohaus

THE ULTIMATE DRIVING OFFER.

There’s never been a better time to drive the Ultimate Benchmark, the BMW X5. With this exceptional
offer available at Hobart Autohaus for a limited time only, now is the time to arrange a test-drive.

IT’S TIME TO DRIVE A BMW X5.

23 Barrack Street (Cnr. Collins Street), Hobart 7000 Tel: (03) 6236 9099 www.hobartautohaus.bmw.com.au

~Offer applies while stocks last on new vehicles ordered and delivered between
14/10/10 and 30/12/10 and cannot be combined with any other offer.
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The Ultimate
Driving Machine
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Tassie Truss Tomatoes

New Season Pinkeyes

Juicy Isle Orange Juice 2I
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New Season Nectarines

1kg Carrots

Premium Topside Mince
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Specials End 27th November

@ tefoodstore

real food for real life

the foodstore lenah valley
116 Augusta Road
Phone 6228 2815

the foodstore bellerive
19 Clarence Street
Phone 6244 2927

Bitterfree Cucumbers

Nichols Chicken Drumsticks
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www.thefoodstore.com.au

OPEN 7 DAYS

Proudly Tasmanian Owned

2055148-101121



